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g We cover
_everything to do
South African

fine wine.
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Wine is in our DNA.

Wine magazine was published from October
1993 until September 2011 and now lives on in
digital form as Winemag.co.za

Our digital metamorphosis and content
appeals to a discerning audience of wine
enthusiasts who appreciate the good things in

life.




~ fine SA wine.



Reach: Beyond the glass...




Audience Overview 1 Oct 2014 - 31 May 2016
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Winemag.co.za growth over 15 months...
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ADVERTISING

LAURIUM CAPITAL SIGNATURE RED  carmencavides
BLEND REPORT 2016: CALL FOR 4
ENTRIES

In conjunction with Laurium Capital, an asset management
firm, Winemag.co.za is pleased to announce the first
Signature Red Blend Report, the focus being wines which are
distinctive of their originators and draw particular attention
in the market place. So-called Rhone-style blends, Cape
Blends and all other proprietorial red blends are permissible
but Bordeaux-style blends are [...]

i/
#1 Reason the Average Golfer Can't Hit 200+ Yards...
WatchVideo »

SHOP ONLINE You Iike this

June 13, 2016

7 _ o 7 | lrl Q :
DAVID & NADIA CONTOUR SERIES ) ' t ‘ i
b i PINOTAGE 2015 . Wine of the Week “ |

S Kleine Zalze, Vineyard Selection
Two new wines from Swartland husband-and-wife team Caber’ne: ;y:‘l:ignon 2013

David and Nadia Sadie to replace the wines which fell under

the Paardebosch label and to be known as the Contour Series = R 125

. David & Nadia Contour Series Semillon 2015 Price: R190 JU

From a vineyard planted in 1965. Lime and lemon, honey and
thatch plus a little waxy [...]

HOT AND HAPPENING

Add Events

June 13, 2016 <« wn B B » Today R

R Tweets by @Winemag
DAVID ARISTARGOS 2015

) Winemag Retweeted

View this email in your browser

Christian Eedes

When the Top 10 Challenge was relaunched in 2014, the Association opted for a
five-person panel on the basis that this was the way Wine magazine had always operated.
While many will argue that a larger group of tasters (Veritas uses seven per category, for

instance) will lead to a more reliable outcome, | have always been of the opinion that the
integri







Wine drinkers

five
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BrandMapp 2015

IS a massive annual data set
created by 24 500+ respondents
who answer 200 questions
In a comprehensive online survey
500 brand, 380 media and 70 category filters
The result is a unique landscape study
economically active South African adults
with access to the internet.

3
BrandMapp



10% This is
R25 000+ what 86%
R2 trillion
20% looks like! of all

R10 000+
consumer
20% spend!

R1 000 — R10 000

The SA income distribution SA consumer spend
pyramid (MHHI) according to Stats SA per annum




The BrandMapp
sample sits
mostly inside
the uppermost
BrandMap levels of the
‘wealth pyramid’




Chart 1: Gender

TopEnd Wine drinkers R20k — R50k

Male

Wealthy Wine drinkers R50k +

Wealthier
Female drinkers are
more likely to

be male
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Chart 2: Age _
Wealthier

drinkers are
more likely to
16-24 be older

25-34

35-49

50+
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Chart 3: Ethnicity

- Ethnicity

An Asian /Indian person . |S a b|g, but
4% .
not massive
A black person

factor...

36%

A coloured person

A white person
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Chart 19: Compared to 2012, how are you financially?

Much better off

A bit better off

19%

The same

18%
A bit worse off

6%

Much worse off
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Chart 50: What activities / pastimes are you interested in?

Movies

Music

Travel
Reading
Cooking
Dining out
Socialising
Concerts
Gardening
Photography
DIY

Wine tasting / collecting / clubs
Theatre
Running

Arts and crafts
Video games

Other (The Rest)
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About 30%
of all wine

drinkers are
potential
‘tasters’




Chart 115: Your favourite red wine varietals?

Merlot

A

A 1

Cabernet Sauvignon
Pinotage

| DON'T HAVE A FAVOURITE
Shiraz

A blend

Other

I
Pinot Noir £
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| DON'T DRINK RED WINE 0%
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25% 30% 35%

Il R50K plus PI P/M




Chart 132: Do you own a smart phone?

Call it 100%
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Chart 138:

My interests and hobbies

News

Maps and directions

Travel

Weather

Recipes

Medical / health

Product reviews (products, services, restaurants, hotels etc.)
Research for job related topics
Searching for jobs

Research for education assignments
Sports scores

Searching for property

People

DIY repairs

Other (The Rest)
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Chart 146: What social media sites do you use?
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Chart 148: How many email newsletters do you subscribe to?
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None
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Jacqueline Lahoud
0836547721
jax@winemag.co.za




