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  We	
  cover	
  

everything	
  to	
  do	
  

with	
  South	
  African	
  	
  

	
  	
  	
  	
  	
  	
  	
  	
  	
  fine	
  wine.	
  	
  



Wine	
  is	
  in	
  our	
  DNA.	
  	
  
	
  

Wine	
  magazine	
  was	
  published	
  from	
  October	
  

1993	
  un?l	
  September	
  2011	
  and	
  now	
  lives	
  on	
  in	
  

digital	
  form	
  as	
  Winemag.co.za	
  
	
  

Our	
  digital	
  metamorphosis	
  and	
  content	
  

appeals	
  to	
  a	
  discerning	
  audience	
  of	
  wine	
  

enthusiasts	
  who	
  appreciate	
  the	
  good	
  things	
  in	
  

life.	
  
	
  

	
  



Winemag.co.za	
  for	
  lovers	
  of	
  	
  

fine	
  SA	
  wine.	
  



Reach:	
  Beyond	
  the	
  glass…	
  



Winemag.co.za	
  growth	
  over	
  15	
  months…	
  



4x	
  digital	
  plaMorms	
  

NEWSLETTER	
  



Who	
  are	
  these	
  lovers	
  of	
  	
  

fine	
  SA	
  wine?	
  



The

Wine report

Part 1

Wine drinkers

August 2015



2015

is a massive annual data set

created by 24 500+ respondents

who answer 200 questions

In a comprehensive online survey across

500 brand, 380 media and 70 category filters.

The result is a unique landscape study of

economically active South African adults

with access to the internet.



This is
what

R2 trillion

looks like!	
  

The SA income distribution
pyramid (MHHI) according to Stats SA

SA consumer spend
per annum

86%
of all 

consumer 

spend!
+

20%

14%50%
Living below the poverty line

ie R950 per month

20%

10%

R10 000+ 

R25 000+ 

R1 000 – R10 000 



20%

50%

20%

10%

R10 000+ 

R25 000+ 

R1 000 – R10 000 

The BrandMapp 
sample sits 

mostly inside
the uppermost 

levels of the 
‘wealth pyramid’



TopEnd Wine drinkers R20k – R50k

Wealthy Wine drinkers R50k +

Wealthier 
drinkers are 

more likely to 
be male



Wealthier 
drinkers are 

more likely to 
be older



Ethnicity
 is a big, but 

not massive 
factor…



57%
Life is 

gooood!



About 30% 
of all wine 

drinkers are 
potential 

‘tasters’



Wealthier = 
more 

discerning



Call it 100%





Social is 
excellent, 

but visual 
media is on 

the up



How good 
are you at 

using your 
own media 

channels?

That’s 
50% 

three or 
more



Jacqueline	
  Lahoud	
  

0836547721	
  

jax@winemag.co.za	
  

	
  	
  


